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Pete Moore:
This is your host, Pete Moore. And I am pleased and humbled to announce the launch of my one and
only book,
Pete Moore:
Time to win again, 52 takeaways from playing and watching team sports to ensure your business
success.
Pete Moore:
Those of you who know me personally, and then when it was listens to halo talks for any length of time,
know that I am an avid sports fan and a big believer in the value of team sports. What I've seen over the
past 25 years, helping businesses grow raising capital, being an entrepreneur myself in coaching and
mentoring executives in the sector. It's the lessons learned on the field perfectly apply to business
entrepreneurs, executives, managers, you name it. Every company that's a strong company has got a
good team. So quick read. There's also illustrations in there from our good friend mark, and cruelty-free
cartoons. You go to integrity, sq.com. Enter your email address, and we will send you information on the
book and the entrepreneur wars survival kit as well. Be great. Take names go halo.
Pete Moore:
This is Pete Moore on halo talks. I had the pleasure of bringing a friend of mine for 31 short years.
Jonathan Wilson known by several different accolades, one, an avidly strong soccer player, and very
reliable to an outspoken evangelist in several markets involved with sustainable brands, known as a
technology pioneer. And I consider a visionary and a close friend, Jonathan, welcome to halo talks P
Jonathan Wolfson:
It's a pleasure to be here. And well, I wish I was actually there, but it's a pleasure to be with you anyway,
and I've lived in a bunch of them and feel great about that.
Pete Moore:
Awesome. So, you know, as, as you know, you know, integrity, square, and what I've been doing
personally has really been focused on the bricks and mortar side of getting people to move again, to
exercise, to become part of their routine. Nutrition has always kind of been, you know, we want to
capture that and be the authority on that, but we've just never really had the skillset to pull that off
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inside of a health club. So what I want to use this opportunity is to have the market here, understand
what's going on the brain nutrition side house food is really kind of turning into the new medicine and
now how you kind of see the future potentially evolving where, you know, we do have this serendipitous
convergence of fitness, nutrition, brain optimization. So why don't you give your, your personal
background that gave you a couple of a couple of hits already, but you take us through kind of how you
became an expert in focus on this sector.
Jonathan Wolfson:
Well, maybe, maybe, maybe you a puffed me up a little bit, but at any rate,uwell look,uI,uI, I bet, you
know, I've been an entrepreneur,ureally since I finished grad school. And,uand the w the way I really got
into this,uinto,unutrition into food science,uinto the nutritional elements of wellness really,uwas, was
through the side door. It was not, it was not intentional by any means. I've heard lots of people talk
about their unintentional careers, and this is a decent example of it. I,uI've always wanted to do things
to help people in the planet. And,uand so,uback in early, early two thousands,uI,uco-founded a
company focused on renewable energy and we were developing oils,ufor low carbon fuels that are
ultimately by the way,uit, the technology scaled up.
Jonathan Wolfson:
So if you ever flew on an echo sky's flight on United it was the first ever commercial flight on an
advanced biofuel, and it was ours. We were, which so, so we had this crazy idea and it actually worked,
however it left us really pretty exposed to energy markets. And so we were trying to figure out, you
know, how do we protect ourselves so we can really build a good business. And funny, funny, I'll see
how quick I can tell this, but I don't use, bio-diesel starting to become a big about 12 or 13 years ago.
And the funny thing about biodiesel is it operates in an engine much like your blood operates your body
in the sense that if you eat lots of saturated fats, right, you get artery clogs, right? Because saturated
fats are the things that are solid at room temperature, et cetera.
Jonathan Wolfson:
And so when we, when people were making biodiesel with all these saturated oils, they started clogging
up an engines and a great example of unintended consequences, the school district of Minneapolis
mandated that all the buses needed to run on a blend of biofuel. It turned out they picked a biofuel with
a highly saturated oil and the buses all clogged up, and the only way they could run the buses for a good
chunk of that winter was to leave them idling overnight. So the funny thing, I mean, look because
otherwise they would clog up in the bus the same way, saturated fat clogs up in your arteries. And we
looked at this and we realized we had made this ideal biofuel oil for biodiesel, and it was extremely
unsaturated. So we started to say, well, Hey, can, this is from algae. Can this be a food oil?
Jonathan Wolfson:
And we went out there and we started we started really exploring. And ultimately we began what was
ended up being about a five year regulatory process that included a lot of FDA, a lot of safety work. And
we actually commercialized a number of incredibly high monolith, saturated fats. We commercialize
something called thrive, algae oil and made it into 11, 12,000 stores. 95% mono and saturated fat, which
is literally the heart healthiest oil you could think about. So that was kind of the side door in. And then,
you know, from there we realized algae were really good at making omega threes. So we took this big
plant that had originally been built to make fuel, and we refit that plant to make out, to grow algae that
made omega threes so that algae could be fed directly to farmed salmon. So if you eat salmon, if you eat
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a piece of farm salmon in the world, there's a one in three chances being fed a an omega-3 rich meal
that we developed and, and is produced in a big factory. We built in Brazil originally make fuel. So
Pete Moore:
I love it. So I'm asking you a couple of questions just as being an entrepreneur. Cause we've got a lot of
listeners that are either coming up with an idea maybe just started it, you know, during COVID and what
I try and tell people as they're going down that journey is you got to be disciplined. You got to
understand that, you know, there's going to be wins and losses, and it might take you five or 10 years to
like really create a business that is valuable. So, you know, when you kind of had this aha moment,
obviously you had some venture capital you know, you're a guy like me that when I find something and I
get it, and I know it's going to change the world, I get like super excited. And like, everybody needs to
know about it yesterday. Right. So how did you kind of recalibrate, all right, this is John Wilson, the
evangelist, this is John Wilson, you know, the disciplined business person that knows that I'm not going
to change the world overnight. And how did you, how'd you kind of get your brain comfortable with like,
alright, this is like a marathon, you know
Jonathan Wolfson:
Pete, I it's like a lot of things, but you know, my wife used to be, you know, I'd come home from some
meeting somewhere and she'd be like, well, what was the meeting about what, you know, I'm like, oh, it
was an early meeting. And, and then she said, well, what, what could happen? Well, there could be a
partnership out of this or whatever, and she'd say, well, how long would that take? It'd be, you know,
usually these partnerships take a year or two or three to put together. And she would always say to me,
I can't understand how you can do these things, which require all these little steps and then might bear
fruit after 2, 3, 4 or five years. And I used to say to work and I still, and this, I believe this look, it's about
planting seeds, right? And it's about harvesting relationships and it's about working your off. Ultimately
it's about following the opportunity. So, you know, for me you know, I always wanted to sell low carbon
fuel, but after oil collapsed in 2014, we couldn't sell our fuel. We went overnight from selling the ups
and FedEx and, and, and the us and the U S Navy to selling to nobody literally. And so, you know you
know, they, they, they, you know, it's, it's necessity is the mother of invention. That'll cheesy saying it
may be cheesy, but it's true. You got to follow the opportunity.
Pete Moore:
Yeah. But how do you know, we've got a lot of entrepreneurs and I've, I've been accused of this by
myself that you know, my idea is better than anything that's going to be in. Like the market will come
swing back to me. So, you know, and so people go down that path and then never come out. Cause the,
you know, they said, they hold so much conviction to like, you know, this will, you know, I've got the
shining, you know, new trophy and you realize that, Hey look, we got to pivot. So how did you know?
And you're not a guy probably easy to give up on you know, on passionate and ideas and say, all right,
you know, let's go a different direction. Maybe I'll kind of, you know, I'll, I'll surrender to that, but I'm
going to go after this. So give us kind of like some kind of emotional response to that commentary.
Jonathan Wolfson:
It's a, it's, it's a really good, it's a good question. I guess I have one, I have one quality that can be a
blessing and a curse, which is, you know, I'm always going to do you know, I believe that when you start
a company, your job is to be thoughtful and then you're taking a big risk. You start something, right.
That's a big risk to start something and say, here's where I hope we go. You take a big risk and then you
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see once you're in it, you spend a lot of your time trying to figure out how do I appropriately mitigate
risk. So I already took the big one now, how do I appropriately mitigate all these other pieces? And so
one of the things I've always done is, and this is hard because you've got to juggle like a laser focus with
the opportunity to have at least a few bites at the apple.
Jonathan Wolfson:
As I say, for me, I'm a believer that if you try to do everything, you'll definitely fail at everything, but it's,
it's okay to try while you're building toward one thing. If there's a couple of side opportunities it's okay
to put some energy into them. As long as you don't get carried away. I mean, focus is still critical to
success, but you know, like you may believe you have the ultimate answer to everything, but the bottom
line is, you know the world can move against you in funny ways and may have nothing to do with how
brilliant you are. And there's a million examples of it. And so, you know, my view is work your off toward
your goal. But if there's a couple of ways that, you know, without really seriously diluting your focus that
you can like, and, and that's really how I got into nutrition and food science and, and, and wellness.
Speaker 4:
I want to take a minute and tell our audience about two awesome workout recovery products I've been
using for the last 18 months from higher dose.com leader in infrared technology for athletes. Like all of
us are, we're an investor in the company. That's not why I'm telling you this. I'm telling you this because
it works. You got an infrared sauna blanket. I hop in there, Alyssa, some podcasts burn, 800 calories, get
a med detox and a PEMF, which is a pulse electromagnetic field crystal mat that I lay on. And our
recalibrate my cells to denormalize level the earth. You got somebody you like you looking for a pretty
awesome gift. They will love it. You could use this code halo seven five, get $75 off, and you will not be
disappointed higher dose.com, promo code halo 75. And now let's get back to our regularly scheduled
program.
Pete Moore:
You know, there's a lot of companies out there that are going into the food sector. They're going into
wellness. There's, you know, halo sector. There's not many competitive barriers to entry in that space.
And there's also obviously food Titans out there that, you know, look good from a standpoint of, Hey,
like this is a company that could potentially acquire my business. But it also could be one that could
probably squash a small company if they focus on that market. Although I, you know, pat, how do you
kind of look at a market and say a lot of venture firms that we talked to, you know, it's total addressable
market. Okay. What's the total addressable market for food-based brain nutrition when it's basically not
even a category yet. And how do you kind of convince investors to say, look, you don't really know
about this yet, but let me give you like a little peek into what five years from now is going to be sold on
the shelves. And it's going to be basically the equivalent of taking a multivitamin. You know, I had taught
talk us through how you look at opportunities and how you get comfortable with that. You know,
Jonathan Wolfson:
I always look for, I always look for signals, right? I'm looking for signals. They may not be they may not
be proof points, but I'm looking for things that tell me people care. And then I'm looking for some
commercial activity that validates at least directionally that people are willing to pay for, you know, the
thing that I'm trying to do. And so, you know, as it relates to brain nutrition, which I spend an awful lot
of my time on and have, you know, for quite a few years now that that really began for me when we
started the omega-3 work in animal feed. And I surrounded myself with all these brilliant scientists who
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you know, had been working around omega-threes and, you know, and I had a kid I had my third kid
that he, he, my wife got pneumonia.
Jonathan Wolfson:
There were some issues that we, they called it failure to thrive. And I, you know, went to a bunch of
these folks I've met that were experts around omega. And they said, look, you know, the thing you care
about with the young, with a young kid is you care about bringing development and you care about I
development and, you know, and then the next comment was, but Hey, you know, the formula
companies are doing a pretty good job of incorporating things like omega3s right. So very, very early life
stage, right? Formula. Some of those companies have already done a fair bit of work on brain nutrition.
And so it's, it's kind of, so there's already validation. And now, like for instance, for something like DJ,
which is a critical component of your brain, in fact, it's the, it's the number one fat that you can find in
your brain it's critical everywhere.
Jonathan Wolfson:
DHA is now about 99% or 98% of all the infant formulas sold in the U S right. So just because it isn't
everywhere in food necessarily, you know, but it's more than that. It's, it's not just one ingredient. It's
also like the whole area. Right. So then, you know, you look at what else is there? Commercially, is
there, are there other proof points, right? So go to go to a big drugstore chain, right? I can give you data
from one of the two big drugstore chains, one of their brain supplements, which is made of something
that has really pretty much no scientific proof behind it as
Pete Moore:
[Inaudible] type of a product or get somebody in that kind of category.
Jonathan Wolfson:
All right. Well, you know, look, I'm not, I'm not throwing stones, but let's just say that this
Pete Moore:
We're on the radio. I mean, just throw away, don't worry.
Jonathan Wolfson:
Look, I'm a star. I'm a, I'm a site-based guy. We don't want to feed things to people that don't have real
evidence. And there are some things out there which say they have clinical trials, but really don't have
any evidence and are selling in a single drug store chain, you know, close to $200 million a year. I mean,
just to frame the picture for you. Okay. So somebody buying that now, I'll tell you some of those
messages are what I call fear-based messages. And I'm a proponent and I know you RP, cause I've known
you for 30 odd years. And I know what you've been doing at integrity square. And the name is no
accident. You'd like to do things based on pushing people forward from a positive standpoint, like let's
help you and your family be as much as you can be. Let's, let's help you live to your full potential. Let's
not tell you if you don't do X, you're going to die. Where are you going to do this? Or you're going to do
that, right? It's the difference between positive marketing and total fear based marketing. But the
bottom line is people. So for me, you asked the question very long answer. I look for those seats.
Pete Moore:

Page 5 of 8

No, one's really knows really quantified it to the point, you know, of signals. I think that's a great you
know, play on words and also something that relates to our book of that's coming out of time to win
again, which is going to be about like decoding your competitor signals. And also like understand it in a
game that you're playing, you know? So, so you got this product called brainiac. I little use this
opportunity to quote from the old song. I've got the power to goes radical mind, day and night, all the
time, seven, 14 wise, divine maniac, brainiac women, the game, I'm the lyrical. Jesse James, going back
to you Wilson and tell us how the word brainiac is now going to change the food based nutrition
categories.
Jonathan Wolfson:
Yeah. Look, look, you know, let me ask you a simple question. What do you think is the most important
asset you have? I mean,
Pete Moore:
It's so funny. You mentioned this because I was watching a football game and I'm thinking to myself,
well, you know, how could you use your helmet as a weapon when you basically have a cover for your
iPhone? Right? So I'm protecting the best piece of technology I can buy. That's basically my lifeline and
this check-in thing I should do is don't let anything touch my brain or my head, except maybe
somebody's cutting my hair. Right. So I just, I'm confused when people don't wear a bike helmet or like
rode a motorcycle without a helmet or, you know, decided they want to play football and you know, like
spearing, you know, practice,
Jonathan Wolfson:
You answered the question, the most important asset, any of us have sits between our ears. Right. And
you know what we think about, you know, when, if you go to a GNC or whatever you think about like,
oh, I got to deal with this issue. Or I got to, you know, I want, I want kreatin for, you know, my
recuperation or I want this for high blood pressure. I want that for whatever it is, you know? But, but the
bottom line is people historically have not been thinking about nutrition for the most important asset
they have. Right. And so I like to think in arcs, right? So if I asked you a hundred years ago, right? If you,
you know, if you, if you could see a difference, if you knew why, or if you should drink milk and, or you
needed calcium, right? A lot of people, I mean, they start, the science kind of started to be there, but it's
not like when you drink milk or eat cheese or you feed your kid milk or cheese or whatever, it's not like
you can see your teeth or your bones strengthening, right.
Jonathan Wolfson:
When you do it right after all these years of being told that that calcium is important for your teeth and
your bones, we know it's true, scientifically it's true. And now we accept it and we know that we need
calcium, right? Guess what? The science around brain development, brain performance, brain health
memory has been emerging over the last 30, 40 years. And to the point where we know what the critical
components our brains are made of are some of them are critical nutrients. We don't get enough of.
And the whole, the same way that we now know calcium is just duh. We will know that some of these
critical nutrients are dug. And somebody says to me like, I, I, this is my favorite. I love the system. I
mean, and I'm being real facetious here. Somebody says to me, I go into one of the big supermarket
chains and this buyer says to me, oh, I didn't have the stuff.
Jonathan Wolfson:
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And it worked out, you know, I didn't have this stuff when I was kid and it worked out fine for me. And,
you know, two things occur to me. One is, yeah, I'm not sure it did. And, and, and the second one is,
look, this is about reaching your full potential. This isn't about me. It's the same thing. Are you going to,
are you going to fracture your arm or have like really, really weak teeth, if you don't drink enough milk,
but you want to reach full potential. You want your kids to reach their full potential. You know, you
don't want to ask you a paralysis later in life. Brain nutrition applies to every stage in life. And the
bottom line is it's our most important asset. And are you kidding me? Of course.
Pete Moore:
Right, right. No, I hear you. No, we're up, we're on the same page there, you know, what I'm hoping is
over the last two years, you know, given COVID, we've had a lot of health club operators of boutique
fitness operators really kind of understand what's the DNA of my business. What kind of results am I
now is delivering? And when I come out of this, you know, who do I want to be? And, and a lot of clubs
are coming back and say, look, I'm listening to my members. Like they want results for me. Okay. And
that result is not just, how do I look in the mirror? You know, it's how many friends and real
relationships I have, you know, am I getting my endorphins? And am I going to a place that I feel safe
and secure and, and, and motivated by. And then I think the next, you know, the final frontier is like, all
right, this is the fuel that you put in your body. And I am the person, or I am the entity that is providing
you all these other physical and emotional rewards because you're putting in the work, like here's the
next reward, you know? So how do you see in closing here, you know, kind of, how do we kind of
evangelize that, you know, is there anything going on where you see some convergence starting to
happen? Because we haven't seen the signals yet. We've had a lot of talk, but we haven't had a lot of
action. No,
Jonathan Wolfson:
We get there. There's some signals, at least in nutrition, as it relates to things that you see in health
clubs and you see with working out and keto diets, for instance, like if you look at keto diets, one of the
interesting things that's happened around keto diets over the last several years is the critical importance
of healthy fats, right? And so there's a bunch of brands, you know, Bulletproof and these other guys that
are selling, you know, medium chain triglycerides, which are obviously, you know, they burn differently
than, than other fats. They they're th they can actually give you a, you know, th they actually do provide
some energy to your brain. It's relatively short term, and there is some benefit. But they also work great
for working out and for a healthy lifestyle. But the bottom line is that people are buying a lot of these
MCTs in these healthy fats.
Jonathan Wolfson:
And the bottom line is there are many other more important fats and ingredients, things like Coleen and
things that really go super well with all the things we're doing to improve our bodies, to work out. And
I'll give you a quick, quick story. You know, we sell brainiac sells, we sell bars, we sell nut butters, like
little sachets of nut butters that you, you know, an ounce that people, you know, take on long bike rides
and stuff like that. We sell we sell pouches for kids. We sell we have gummies coming out. We sell a
whole host of things that are loaded with critical brain nutrients developed by the most brilliant science,
nutrition advisory board anywhere. And one of the things we did during, during COVID, and we did it in
Texas because the health clubs were rolling. We, we did we had a partnership with lifetime fitness and
they had a bunch of brainiac products in lifetime fitness. They got it. They got the connection between
brain nutrition. These are mostly kids products first, and a lot of our stuff is also adult, but, but they got
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the connection between healthy mind, healthy body working out. And, and, and so it's common myth.
That's what I said to you. It's coming from awesome.
Pete Moore:
So in closing here where we were kind of quote collectors, so you gave us some great takeaways already
and some good soundbites begun, any other entrepreneurial quotes that you live by or any Wolf we'll sit
isms.
Jonathan Wolfson:
Yeah. we were just talking about this yesterday. Me, me, me, and, and me and the team. I, you, you
really ought to have in any business, if you want to succeed and you want to enjoy your time, there have
a no rule, and it applies to the people you work with. It applies to the people you partner with. It applies
to investors. It applies to everything it's hard to do. If somebody tells you, they love you, you know, and
they, and they, and they will stick to a no rule and you'll be happier for it.
Pete Moore:
Well, we've been living by that, and that was the formation of integrity. Square was a result of
somebody else who moved who didn't abide by that rule. So great to see you, man. Thanks for all this, a
knowledge dump on where the future's going. Look forward to seeing you more in person and you
know, wave the halo slag as you're waving the brainiac. And we'd love to figure out ways to partner up
and make some good things happen.
Jonathan Wolfson:
It's an absolute pleasure and I'm psyched for you battery squares. Awesome. Halo, toxic. Awesome.
Thank you.
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