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Pete Moore: 
I want to do a quick commercial here for our friends at daxko. That is D A X K O. Owners of Club 
Automation, CSI, Spectrum, motionsoft, bfp. Next, these software platforms go beyond the current club 
software and provide best in breed solutions to the Halo sector. They wake up every day, they're 
thinking about your fitness community. They're trying to enhance your member experiences, the facility, 
easy to use software for the staff. If you're looking to change your software, if you're looking to get 
ahead, if you're looking to get to the next level in the halo sector and win, do me a favor. Go to info.club 
automation.com/the experience that is slash the experience. Pete Moore, PTMO checking out. And now 
back to your regularly scheduled podcast. This is Pete Moore, Halo talks NYC on location. Dax go booth 8 
31 with my man Eric, Current resident of the state of Florida. Welcome back to the show. 

Eric Casaburi: 
Oh Pete, thanks for having me back, brother. 

Pete Moore: 
Now it's, it's somewhat intimidating but a pleasure to have another podcaster on and somebody with 
your kind of PR background and degree undercover boss. I think you did something back in Marlboro. 
Maybe you were like the athlete of the year back in the day. I can't verify that. Probably most popular, 
most likely to be a politician and also run the health club industry, which is not a halo sector. So Eric, 
welcome to show. Tell us what you're doing now. 

Eric Casaburi: 
Thanks for having me back, Pete. It's great to be, I don't know, am I the I the second, am I the first of a 
second podcast? 

Pete Moore: 
You're the second. Second podcaster, but don't worry about that. It's not. It's 

Eric Casaburi: 
What they say about coming in second, right Pete? 
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Pete Moore: 
What's 

Eric Casaburi: 
That? You're the first loser. 

Pete Moore: 
Interesting, interesting. Yeah. But that show made put planet finish on the map. So I'd say if you want to 
be the biggest loser, I could do something for you. 

Eric Casaburi: 
A brain equity action. We digress. We digress. 

Pete Moore: 
We haven't even started yet. It's like a first 

Eric Casaburi: 
Period. We got to stay focused 

Pete Moore: 
Here. All right, give it to us. 

Eric Casaburi: 
So now again, thank you for having me on the podcast Pete. I really appreciate being back and I will tell 
you that a lot has changed. Last time we spoke quite, I followed a dream of an endeavor that I really 
wanted to be impactful in. As you know, I'm a health and fitness crusader, always have been. My whole 
career has spent that in this industry here in health and wellness. But I felt that there was a need and a 
niche for the next step and the next level. And I found it through just challenges. Where do we find all 
our solutions through problems? 

Pete Moore: 
I mean every business is really just a way to get a group of people together to solve a frustration 
profitably. And that is a real business, 

Eric Casaburi: 
Right? There you go. And one of the challenges the industry was having in fitness was retention, right? 
Everyone's been talking about retention and attrition and forever. And everyone's looking at the 
treadmills, the flooring, the locker room. How do you say hello? Answer the phone. Really what was 
happening is we were at a nuclear fight with a rock in our hand. Cause what was happening is our 
members are aging bro. I mean people aren't realizing the population that I was attracting 20 years ago. 
<affirmative>, when I opened my first gym watch, it's more than 20 years ago. I don't want to date 
myself too much here on the podcast, Pete. Yeah, yeah. It looks great. Well I am in the anti-aging space 
now remember? So that clientele has evolved, right? They've aged and what's happening is they're, they 
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come to the gym, they were dedicated, have the money, could afford to come and what's doing, they're 
leaving the gyms. 
Why were they leaving the gyms? Why would they stop? Well they're not getting results. They're 
spending an hour a day, three, four times a week. They're doing the programs and they're not getting 
the results anymore. And it's not because the gym did anything wrong. The gyms are still fantastic. 
They're better than they ever been. The equipment's incredible nowadays. It's their hormones, it's their 
body. It's the metabolic syndrome that's being caused. All of these issues that we aren't looking at cause 
we're not capable and qualified to look at them as fitness practitioners. We're not medical personnel. So 
I spent a lot of time looking at that. In fact, I spent the better part of 2019 and 2020 at all the anti-aging 
conferences with a lot of really brilliant who are now people that are consultants to me and advisors to 
me discovering how we could fix this challenge in a realistic and attainable way. And that's what birthed 
serotonin. Serotonin centers, anti 

Pete Moore: 
Aging. Now serotonin as I understand it, is an it's a mononuclear transmitter and it's founded pretty 
much all bilateral animals including worms and insects. And it's produced in the intestinal tracts. Is that 

Eric Casaburi: 
Correct? You've done your scientific homework field. Thank you. Do you own a copy of the New England 
Journal Sports Medicine? 

Pete Moore: 
But I do have a free subscription to Wikipedia 

Eric Casaburi: 
And I got 

Pete Moore: 
A senior associate who know to find a printer and a trade show. 

Eric Casaburi: 
You and the guy from the United States Trademark Association did that same homework apparently cuz 
he gave me a year's worth of headache and a foreign $80,000 bill. My attorneys to get my trademark. 

Pete Moore: 
But on a serious note, let's talk about serotonin, what it does to the body and why you picked that as a 
name to launch this anti-aging platform. 

Eric Casaburi: 
It really, like most of my brands come to me, Pete, they come to me quickly. But when they come at it's 
like a wave. And I felt when I was looking at this, what is serotonin? It's your happy hormone. That's kind 
of what it's nicknamed the Happy Armor. And that's what we do. We give happiness back to people. And 
we do that in so many ways because it's happening is when people come to us and we found this in our 
store here in Florida, in windier when they're hormone deficient or they're having metabolic syndrome 
or all kinds of issues that are, by the way are fixable they come to us very unhappy. They come to us 
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depressed or an anxious, a lot of anxiety there and they don't understand why. And when we start fixing 
and monitoring and well, it all starts with the blood work. We do a whole blood panel and we figure it 
out for them and we give them the map and then we give 'em the tools to use while they're on the 
journey on the map, we find that they get happiness again. And that's one thing that it's one of the 
tertiary benefits to all of these great things that start happening when we fix people's lives like we do in 
the health and fitness business. 

Pete Moore: 
Let me ask you this question. So obviously you started with you and I have tinkered with you either 
personally or putting some workout recovery equipment inside, whether it's a Therabody, Hyper-ice,  
infrared sauna, higher dose. When do the health club operators, who a lot of 'em might be listening to 
the show instead of letting serotonin and restore and some of these other groups potentially take their 
members and then give 'em back to us. When do they become franchisees on a multi-unit platform and 
say, Hey, I'm not only going to own your health and fitness location, I'll be the authority, but I'm actually 
going to also own the whole journey and I'm going to do it through somebody that's researched it so I 
don't get in trouble. 

Eric Casaburi: 
So Pete, that's exactly one of the arms of serotonin enterprises, our corporation. So what we do is we 
actually cater to that cuz we know there's people from the health and wellness space, the nutrition 
space halo, the halo sector. Oh sweet. That are qualified and wanting candidates and interested in our 
services as franchisor to scale that. Because it is a, let me tell you, I know what I'm doing Pete. I've 
scaled businesses and I've built other franchises. It took me two years to really figure it out. And I mean 
a lot of money. But with two years, I mean I was working night and day, day night, just the software, just 
the HIPAA compliance things. They're just not thinking about how you can communicate and what you 
can say in a text message or a phone call. There's some stuff like that. Rules we're not used to from the 
industry we are from that had to be learned and curtailed into an operations manual. 

Pete Moore: 
When you take a look at introducing people to this business, you know, sticking needles in 'em, talking 
NAD shots, you're talking about hormone replacement therapy. How much of that is in five years ago? In 
five years from now, it's going to be like, yeah of course I do that <laugh>. But right now people are like, 
Bro, you do n 

Eric Casaburi: 
A d. It's happening right now. I'm telling you. Is it like 

Pete Moore: 
An undercurrent or is it kind of finally tip it? 

Eric Casaburi: 
I think it's tip and it's getting more and more popular and I'll tell you why. Things like you're a podcast 
right now. So podcast, you've got some incredible educators out there in our space of help and wellness. 
But especially in the anti-aging space and the biohackers that they used to call 'em biohackers, I think 
they've gotten a different lingo. Now I will tell you that Dr. Peter O. David, St. Clair, Dr. Davidson, St. 
Clair, of course David Asbury who is the original king of biohacking, they're really popularized. Dr. Ronda 
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Patrick, another one found my fitness. These are all friends of mine by the way. And they're incredible 
and some of 'em are consultants to me as well. The knowledge base that I garner, I will tell you that 
they're helping make this less. Oh my gosh. It used to be like, I don't want to talk about Botox so I don't 
want to talk about that. I'm on hormone right now. It's like, I'll tell you, my wife, she's been on hormone 
place therapy for six years. You got to see Kim. I mean you have, she's not here but she's two pounds 
lighter than the day we got married. She looks incredible. Skin, hair, she's gorgeous, right? But we had a 
problem and there was a way to solve it. Why would you, we not, It's like if someone told you, Pete, you 
got type two diabetes cranking a 6.8 on an once test, you got to get the help you need bro. 

Pete Moore: 
Of course. So when you take a look at this though, people are coming in and they're obviously on a 
monthly recurring revenue. Cause once you get on a hormone replacement or once you get on 
something that is on this longevity play they're going in, how given that you're coming from the health 
club industry, you're talking about get physical results and actually work for it. This pill or this shot is not 
a replacement for you for your exercise, it's an augmentation of it. So how do you think about that when 
you say, okay, here's your journey as a member of serotonin, but it's not a replacement for you to go sit 
on your ass actually a trampoline. 

Eric Casaburi: 
So what's unique to us at serotonin, what we have done is exactly what you just said is kind of a 30,000 
foot look of what we do. So because I'm obviously a crusader from the fitness industry, we send more 
people back to the gyms and back to the health clubs than probably any place in the universe, any 
doctor's office, that's for sure. Because what we're doing is we're saying, okay Pete, here's a study and 
we'll show 'em a study that they did on Semiglutide or Empac or which is an amazing for weight loss 
obviously it's a prescription. We put a lot of our clients on it. But the study shows that there was three 
groups. They had a control group, they had the Semiglutide group and then they had the group that they 
exercised and nutrition plus. Well that group, that third group I just mentioned got a 30 plus percent 
improvement of the results in the same span of times. 
Of course go back and do the work as well cuz Pete, we can optimize your health and fitness, you're 
going to improve your results, we're going to get you an exponential times result. So yeah, what we're 
doing is we're making a part of our package. So what we do is not just treat you with the medical part, 
we're also giving you the nutritional culture and doing your macros, your nutrition assisting you in 
getting back on the fitness track, sending you back to a place recommending going back to a health club 
or getting on, whether it's a Peloton mirror at home or we don't care where want you working out. Of 
course I would always prefer one of our gyms, but we want you back in exercise and activity. So 

Pete Moore: 
You're a franchise guy you, you've always looked at the unit economics and understand kind of how the 
business works. I remember there were certain KPIs that you had back at retro that were pennies of 
ancillary revenue per door swing and you know had your own kind of special sauce and that how do you 
look at franchisees as potential operators and potentially going a multi-unit operator and area developer 
and have them get comfortable with, hey look this isn't hiring a general manager and a personal trainer. 
You got to hire way, we're kind of bringing professionals in here. Now this isn't a minimum ways plus $3 
type of job, but you're going to get the results at the end because there's a high revenue and a high 
margin business. So what type of staff do you need and what type of lens do you have to have as a 
franchisee to say hey, I'm building a real operation here. This isn't lowest cost wins. 
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Eric Casaburi: 
That's part of one of the benefits of why anyone goes to a Franchise or is for that type of support. So 
there's one of the things we do is we do help source the medical directors and the nurse. We don't do it 
for them. We'll teach them how to do it. We'll give 'em all the platforms, do it. We show them where to 
do it, how to do it explain to them why to do it. But you're right, you are building a scale team that has 
some medical professionals in there and that's nothing to be scared of because it is similar to hiring any 
other high level professional. Listen, when you're have a gym manager, the person be a high level 
executive in your mind they be able to sell they to do p and ls understand the part, there's so much they 
need to do. So it's not much difference in the severity of how serious it is to hire these key people but 
they're just qualified with different potentials. Right, right. 

Pete Moore: 
So what kind of member base can you have in, what's the size location? 

Eric Casaburi: 
So our size location is between 20 503,000 square feet. That's like our sweet spot. Now we will probably 
be doing some alliance type things where we go into these submarkets, these bigger health club type 
environments where we may take some space as a tenant in there or a franchisee of themselves within 
these spaces. And in there it might be a little bit smaller footprint because we're it you have this, all 
these other ancillary rooms that these people can use. So for us we like to get all of our services 
including cuz we have four buckets. We've got the immunity services, which is your IV therapy all of your 
shots that you talk about, the intramuscular shots that we give you. It's also your hormone replacement 
therapy. We've got your body contouring, which is your aesthetics. We also do Botox and fillers all 
seems to be your face. Beautiful skin pen micro needling. And then we're of course also doing many 
weight loss. We're doing medical weight loss in there. So to each of these areas has needs its own type 
of environment. We make it work in a beautiful setting at serotonin. 

Pete Moore: 
Now some of the modalities or services that you can provide from what I understand is that could be 
sent drop ship to somebody's house. Is there any ingestible? That's question one two, does this at some 
point turn into a mobile unit almost like the serotonin ice cream truck <laugh> where instead of you 
coming to me, I'm just going to come down and just wait outside your 55 and over and we're going to be 
doing shots like slurry machines. 

Eric Casaburi: 
So it's all within the state laws and requirements. Whatever we're allowed to do, we'll do. So we a very 

Pete Moore: 
I book won't be back in the day though. You remember the book Mobile? Yeah, Curse did my mother 
once for that. I got mouth, my mouth washed out. But that has nothing to do with serotonin. We'll 

Eric Casaburi: 
Do another podcast on that. So we do have a plan for high level concierge already in place right now. 
We like the frequency of the foot traffic visit to us and there's a reason why. But to answer your initial 
question, there are certain things that do get delivered straight to your doorstep because you might be 
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taking maybe it's a peptide injection, you're taking it nightly and that goes to your home and we teach 
you how to inject it in the store. We bring you in. We have a nurse practitioner and a medical assistant 
show you how to do those injections if you're doing an injection. But then there's also things, there's is, 
some type of therapy. Most people are that we do on pellet therapy. So they come to us to get the 
pellets inserted every three months. So it is convenient but it's really, really the best bioidentical 
replacement right now to date. But if you're on injectables yeah, sometimes it is, it's going to land at 
your doorstep and that's really convenient for you. But we have people that say, No, we want you to do 
that stuff. We're going to come to you to get that done. We're happy to do 

Pete Moore: 
It. And what kind of cycle time is it if you're coming in and getting an N A D shadow hormone 
replacement? Is that somewhere I'm in and out. There's not really a spot experience. 

Eric Casaburi: 
So everything for us is an experience. So when you're in there for any type of treatment, whether you're 
getting a facial done or you're getting an IV drip, like an ND nds, a longer drip by the way just a 500 nig 
drip of that is almost two hours. It's got to drip slow cause it; it'll bother you a little bit if you don't. But 
we have Netflix, tv, Hulu, streaming live, all prepaid people come in and they stream the hyper power 
chamber, same thing. We stream whatever they want to watch, put a book on for 'em, whatever they 
want. We really make it when you're there for a couple hours and some people, if they're getting cool 
sculpted, we're literally bringing 'em lunch on a beautiful white and gold tray. I mean we do it right in 
our centers because people are paying a premium to get these treatments with us and we want 'em to 
feel right and as they should. 
But it's a point right now where there are some things that are very quick. You come in just for what we 
call a skinny shot. It's a special cocktail of an intramuscular shot that we give to our clients that are in 
our weight management program out in three minutes. You come in, we book your appoint. That's a 
nice thing about concierge with us. Even blood work, like you go to Lab Core Quest, you spend half the 
time sitting and waiting with us. Your appointments at 9 9 0 1 you're in. That's how we roll and that's 
just because we staff it the right way and it does, it moves at, it's a very efficient process for us. 

Pete Moore: 
So if people are looking at a number of these anti-aging franchisors to partner with, what would you say 
are the top three reasons to go with serotonin? 

Eric Casaburi: 
Well use the plurals oars. There's only really one right now, it's us. There really isn't us. Anyone's doing 
what we are doing, how we're doing now. There's recovery franchise out there and god bless 'em. A cool 
thing. We just have all that under one roof. So we do recovery, anti-aging inflammation, we have red 
light therapy bed or VIR chambers. We have a tremendous protocol for reducing cortisol levels that 
creates inflammation. So we do all that under one roof. I would say that the reason that people would 
choose us is our experience in the health and fitness space. I've got a tremendous background on 
building our income streams from as you said before, and you mentioned it briefly and you touched on 
it, but I want to dive in a little bit further on recurring revenue model. A lot of people in this business 
that are medical practitioners, they don't do it that way. They're transactional. I'm not a transactional 
person, I'm a relationship person who business. I 
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Pete Moore: 
View ourselves myself as having a relationship with you not having a transaction. 

Eric Casaburi: 
And I hope you do cuz that I feel the same. 

Pete Moore: 
It's out here on the air right now. Eric Kaber is one of my best friends in NA sector. I said it, I 

Eric Casaburi: 
Love it. I can't wait to go another Eagles game with you. All right. So that being said though, it is 
important for people to understand that it's who you do business with is really important. Not just what 
your business is. And that to me, I learned over the years in my last business, 

Pete Moore: 
I think just one thing to hone in on, well I'd say two important things hone in to our audience. One is 
when you're getting involved in a franchisor, know who's running that franchisor and how they're kind 
of wearing that brand on their sleeve and actually going out and promoting it in every omnichannel and 
every discussion and every coffee shop and wearing the shirt out and really living the brand and being 
the ambassador. So I think that's one thing about you where you become a franchisee of serotonin. You 
basically have castor bears your hype guy and the head of basically it's part of your royalty without 
additional fees. Right? That's amazing. Two, I think from an attention to detail and understanding the 
granular parts of each one of the components of the business, you got to have somebody tear it apart 
first and do it themselves and say look, this is the prototype and I actually built it. You don't have to, 
you're not a test. I did the test already and I'm giving you a replicatable model. So I think those are two 
important things 

Eric Casaburi: 
And I think that builds respect. Pete, from the people you're sitting across the table from. I had a 
gentleman in yesterday from the northeast, the area that you and I are from. And he came in from a 
multi-unit development pack, a big one and we're excited about it and he sent me a beautiful email last 
night almost to the effect of what you just said. He goes, I was really excited about serotonin before I 
got there. He's like, But after I met you and I saw that you are the product with the company and you 
live it and you swear and you spent your own money building yours with cash. And I did. I'm like listen, I 
went in both feet first I believed in it and I spent two years developing and tinkering and figuring and 
working it. And part of the beauty of this whole thing is I love it. I don't even care. My wife looked at me, 
she goes, We're really going to do this again. Kim said that to me in bet. She's like, Are we really? I'm 
like, yeah, we're going to do, She was excited. She's like, This is great because I get so passionate it it's 
the awakening inside, you know, Got to have that desire. 

Pete Moore: 
Yeah. So just a funny quick story here. But five years, 10 years ago a guy came to me and he was wanting 
to build this natural like a Whole Foods but in inner city in Detroit. And it's pitching me on and then 
halfway through it I'm like, so where do you live in Detroit? It's like, I don't live in Detroit. And I'm just 
like bro, you have to live in the location. If you're going to create the prototype, you have to be the 
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prototype. Don't forget about that. So when you think about the growth of this business, you got a 
couple different models out there. You can say, Hey look, anybody comes in as qualified to sends you an 
email like that that has the kind of background and pedigree and professionalism. They can be a 
franchisee. However you've seen Orange Theory, you've seen Planet Fitness, you've seen Massage Envy 
where you're selling territories and a lot of doing that is a franchisor. You got to say no to people and 
you got to say, Look, I'm giving you the state of Arizona. I'm not giving you one location in Tucson cause I 
knows what happens down the road. So how do you think about that? 

Eric Casaburi: 
So again, having experience, knowledge based on experience, that's where the wisdom comes from 
here. I understand that very, very well. So we aren't doing ones zts as round. So we only are selling 
areas. So when I tell you that we didn't even think we were going to start promoting franchising until 
2023. And then the Franchise Times did a really cool article on me just came out and it came out the 
weekend of the iffa. So it exploded. So all of a sudden our inbox for franchising, we had the link up, but 
we weren't using the link, we weren't promoting the link. It exploded. But I will tell you it exploded with 
80% of the people that it called in and we're hitting the inbox. We're not qualified. Sure. And we just 
said no, we're saying no to all of those. Or hey, we'll keep you in this little folder here and if maybe 
there's a time where you could partner with people or you could do add on stores to a market that has 
20 or 30 in it, great. 
But right now we're really just looking for multi-unit developers and obviously we had a lot of cream on 
the top of that as well. So we scraped that first and that is what we're doing. And that was from 
experience. And that's because we want to make sure that we are able to build securely, safely and 
functionally. And that has to be well capitalized. And you've got to have someone that understands what 
we're doing and what we are and who we are. We just don't want to sell the franchise cuz you think it's 
cool that testosterone therapy is hot right now. That's not what this is about. This is about anti-aging 
where we are creating a higher quantity and quality of life. We are improving the quality and quantity of 
lifespan. 

Pete Moore: 
Awesome. Well look forward to being a member. Look forward to seeing the growth here and bringing 
area developer opportunities to you. Just last question here. If I'm a health club operator, I'm a studio 
operator and there is a 3000 square foot location either adjacent to where I am or inside of my club or in 
the same shopping center, how serious should I think about jumping into this and basically trying to just 
leverage the members I already have? 

Eric Casaburi: 
If it's a market of ours that's under development or that's a considered issue for development currently 
and that could be a great add into the market, then you definitely want to give us a call or certainly hit 
us on our franchising link on our website because it's something we are highly interested in. It's a great 
scaling opportunity and quite frankly it's a lot of our clients are health club members. They are cuz they 
care about themselves and they just don't know where to turn anymore. And in turn they're going to 
leave your club, they're going to quit your gym. I'm tell you cuz I just know that from my own 
experience, they just try everything else. But 

Pete Moore: 
When you get injured, they think it's because of you or them. And they need that. They need 
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Eric Casaburi: 
Help. They need their bodies to function the way it's supposed to function. Gotcha. Where we're 
designed to. Awesome. 

Pete Moore: 
Well good to see you again in person. Look forward to the growth of Serotonin while have all the 
information up on the show notes. And welcome to Keeping the Halo SEC kind of front and center and 
innovative and moving forward with technology and great use of square footage and delivering real 
results. So Kudo, see you brother. Thanks 

Eric Casaburi: 
Pete. 
 


